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Background

WHAT MAKES THIS ISSUE IMPORTANT?
The issue of modern slavery has been brought to light a
number of times in the recent past. Naomi Klein’s 1999
bestselling book No Logo reported on the “superbrands”
such as Nike, and their alleged sweatshop conditions [1].
In 2015, Andrew Morgan released The True Cost, a film
that looks at how the fashion industry has managed to cut
costs more and more, and where those savings are made [2].
Safia Minney’s 2017 book Slave to Fashion looks at modern
slavery through interviews with the men, women and
children producing cheap clothing for countries across
Europe and the developing world. It looks at industry best
practices to prove that slave-free fashion is achievable [3].
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March 16th

May

July 5th

Covid-19
lockdown began
in the UK

Mallze announces Lost
Stock initiative to support
Bangladeshi workers for
factories with cancelled
garment orders [4]

Boohoo.com faces
claims of Modern
Slavery [5]

HOW DID COVID-19 ACCELERATE AWARENESS?
When Covid-19 hit and high street clothing stores shut
down, huge garment orders were cancelled, and many
families overseas were left without an income as the
factory owners were largely unable to pay their wages [6].
Online clothes shopping increased [7], particularly in
wealthy households [8], as people were asked to stay at
home and non-essential stores were temporarily closed.
In the past few years there has been a shift towards
ethical consumerism for a large number of people [9].
This is usually amongst those who have been educated
on the subject and/or have the means to afford it.
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FURTHER ARTICLES

As Slavery Allegations Continue To
Surround Boohoo, Why Fast Fashion
Will Never Be The Same Again [10]
COVID-19 Might Change The Way
We Dress Forever [11]
4 WAYS COVID-19 WILL CHANGE
THE FASHION INDUSTRY [12]
COVID-19 Increasing Consumers’
Focus on “Ethical Consumption,”
Accenture Survey Finds [13]
The impact of Covid-19 pandemic
on corporate social responsibility
and marketing philosophy [14]
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Research

WHAT CURRENTLY EXISTS TO TACKLE THIS ISSUE?
There are plenty of brands becoming more ethically
and socially responsible. Some are building their brand
values and identities around being more ethical [15]. Some
companies are using modern technologies to analyse their
supply chains, to ensure better social responsibility. [16]
There are hubs available online and in magazines where
people can search for brands that are ethical. Some offer
ratings for how well they perform in different areas.
These options are great for those who already seek
out ethical choices. But what about those who lack
awareness, or struggle to decipher all the information
being presented to them?

RESEARCH
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ETHICAL HUBS

Corporate Social Responsibility Hub [17]
Ethical Consumer [18]
CDP Scores [19]
End Slavery Now [20]
Modern Slavery Registry [21]
Global Business Coalition Against
Human Trafficking [22]
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COMPANIES USING BLOCKCHAIN TECHNOLOGY
TO ANALYSE THEIR SUPPLY CHAIN

Carrefour [23]

Dell [24]

Dock to Dish [25]

IBM [26]

Oxfam [27]

Walmart [28]

VIEW A LINKEDIN UPDATE [29] >

RESEARCH
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WHAT IS THE MODERN SLAVERY ACT 2015 [30]?
This bill was brought in to clarify and consolidate all previous
slavery offences and set out punishments as well as enhance
enforcement powers, regulation and advocates.
An important element of the bill is the disclosure duty, which
requires businesses in the UK earning £36 million or more to
produce an annual report detailing the steps they have taken
to eradicate slavery from their supply chain and business,
even if no steps were taken at all.
I have conducted a survey to get a sense of people’s
awareness of the MSA, and to see what changes can be made
to improve knowledge around modern slavery eradication.
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SURVEY RESULTS
1. How often do you shop for new
(not second-hand) clothing?

2. When shopping for new (not second-hand) clothes,
what is the main factor that influences your purchasing?

0-1 times per year

8

Looks

18

2-4 times per year

28

Price

17

5-10 times per year

12

Quality of materials

16

11-20 times per year

6

Environmental impact

2

20+ times per year

2

Social impact

2

Other

0

3. What is the average price you would spend on a
new (not second-hand) plain white t-shirt (£GBP)?

4. Have you heard of the Modern
Slavery Act 2015 (MSA)?

1-10

25

11-20

20

21-30

8

31-50

3

51-75

0

75+

0

RESEARCH

Yes
30

No
26
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SURVEY RESULTS
5. What is your understanding of what the MSA disclosure
duty means? Select the answer that is the closest.
Large companies must research and
source their products from supply
chains that have proven they do
not use slavery
Large companies must publish an
annual statement on whether or not
they work towards eradicating slavery
from their business and supply chains
Large companies must discover and
publish whether or not their business
or supply chains use slavery

25

24

7

6. The MSA means that companies operating in UK
supplying goods and services and with an annual
turnover of more than £36 million must report annually
on the steps they have taken to ensure that slavery is
not taking place in their business or supply chains. Do
you believe this part of the MSA should be updated?
Yes, it should be
made stricter

44

Yes, it should be
made less strict

0

No, it should remain
the same
No, it should be
removed from the law

RESEARCH
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SURVEY RESULTS
7. If you responded yes to the previous question, outline
what changes you would make to the MSA.

RESEARCH
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SURVEY RESULTS
7. If you responded yes to the previous question, outline
what changes you would make to the MSA.
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SURVEY RESULTS
8. Do you read a company’s modern slavery
report before buying clothing from them?

2

3

1

2

10. Would you be more likely to purchase clothing from
a company that has a clear mark on their website
indicating that there is no slavery in their business
or supply chains (similar to a fairtrade mark)?

2

3

5

11

No
52

16

16

Yes
4

9. Would you be willing to pay more for clothing from
companies who ensure that there is no slavery in their
business or supply chains?

1

4

5

6

7

8

9

10

4

4

5

6

1

1

7

15

24

0

0

1
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SURVEY SUMMARY
More than half of people are aware of the Modern
Slavery Act 2015 (MSA), but less than half of people
know what the disclosure duty means.
The majority of people would make the MSA
stricter e.g. introducing a lower threshold on earnings
for the disclosure duty, increasing frequency of
reporting, introducing fines, or setting up third
party enforcement and databases.
The vast majority of people will not read a company’s
modern slavery report before purchasing clothing
from them.
People overall would be inclined to pay more for
clothing from companies that make it clear they have
eradicated modern slavery from their supply chain.

RESEARCH
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SURVEY CONCLUSIONS
There is some awareness of the Modern Slavery
Act 2015 (MSA), but little knowledge on the
implications of it for companies and consumers.
People seem keen for there to be a reduction in
modern slavery, but do not generally read modern
slavery statements or pay higher rates for clothing.
A clearer summary of the steps a company is
taking to eradicate slavery may help consumers
with ethical decision making, and create a higher
level of accountability for clothing companies.

RESEARCH
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Solution

CHANGING BEHAVIOUR
Creating advocates for brands can be achieved by
creating a tribe of sorts [31]. People who are proud
of their ethical decision making.
With the fashion industry, people’s preferences
are almost literally worn on their sleeve. If it
becomes “cool” to wear brands that are ethically
minded and trying to eradicate slavery, more
people are likely to adopt the behaviour.
Putting slavery eradication front and centre in
celebration presents it in a positive way, instead
of guilt tripping. This is more likely to promote a
change in behaviour [32].

SOLUTION
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THE CENTRAL IDEA
Most of the available information about modern slavery
is pushed into the background, and becomes only a
priority to the people who already know about it.
Bringing the information from a company’s modern
slavery statements into the forefront will help to build
awareness of the Modern Slavery Act 2015, and allow
consumers to make more informed decisions when
choosing which clothing they would like to buy.
The information already exists, it would just be a case
of analysing it and creating a grade that indicates the
extent to which a company is working to eradicate
slavery. This mark can sit on the clothing company’s
website homepage, and even be printed on its clothing.
Going forward there can even be awards given
for the companies that have been successful.

SOLUTION
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EXISTING CONSUMER AWARENESS MARKS
Several marks exist that aim to increase
consumer awareness of brands and encourage
a change in decision making. Some of these are:
PROPERTYMARK [33]
FAIRTRADE FOUNDATION [34]
THE INTERNATIONAL PALM OIL
FREE CERTIFICATION TRADEMARK &
ACCREDITATION PROGRAMME [35]

SOLUTION
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PROPERTYMARK

Propertymark is a group of organisations
working to increase consumer trust in the
property industry. Agents volunteer to be
regulated by Propertymark’s standards, and
those who do can display a Propertymark
Protected sticker in their window to show
they are actively providing maximum
protection for their clients. They have three
stickers: ARLA NAEA and NAVA, and use
the message #LOOKFORTHELOGO to
encourage awareness.

SOLUTION
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FAIRTRADE FOUNDATION

Fairtrade requires participating companies
to pay sustainable prices for supplies.
They work to ensure farmers in developing
countries are paid a fair wage and have
decent working conditions. Participating
products display the FAIRTRADE mark
on their packaging, and consumers are
encouraged to buy exclusively Fairtrade.

SOLUTION
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THE INTERNATIONAL PALM OIL FREE CERTIFICATION
TRADEMARK & ACCREDITATION PROGRAMME

Products can apply to display the POFCAP
mark on their products if they can prove
their products do not contain palm oil. This
allows consumers who want to buy only
palm oil-free products to easily seek out the
ones that are proven palm oil-free.

SOLUTION
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MODERN SLAVERY IMAGERY

[38]

[36]

[39]

[37]

SOLUTION

[40]
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THE MARK
The modern slavery eradication mark should be an
immediately recognisable symbol for breaking free
of slavery. Some options for this could be a lock
opening, chains breaking, puppet strings cutting,
handcuffs coming off.
Grades can be A-C and should only be awarded to
companies showing proof of concrete steps towards
eradicating slavery (with A being the highest grade
for those doing the most).

SOLUTION
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THE MARK - WITH TEXT

SOLUTION
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THE MARK - NO TEXT

SOLUTION
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MARK CRITERIA
The Modern Slavery Registry (MSR) developed company
scorecards for FTSE 100 companies in 2018 [21]. It used 54
pieces of criteria and gave each company an indicator score
between 0-1 to show how well they met the criteria (0 being
not at all, and 1 being totally met). The company gets an overall
percentage for how well it measures against the criteria.
The modern slavery eradication grade can work with the MSR,
using this criteria to analyse their success. Companies receive
the lowest available grade if they achieve 60+%, second lowest
if they achieve 70+% and the highest if they achieve 80+%.
The grade would also be awarded only if it can be verified that
their annual report is accurate.
Companies may volunteer to be analysed and awarded a grade
even if they do not have an annual turnover of £36 million.

SOLUTION
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MARK CRITERIA [21]

2.4	The company discloses its relevant internal policies
and how they relate to modern slavery

Structure

2.5	The company discloses its relevant policies for
suppliers and business partners, including investee
clients or projects and how they relate to modern
slavery

1.1	The company describes its main services
and customers served
1.2	The company describes its structure: parent
company and subsidiaries (including outside the UK)
1.3	The company provides locations of operations (by
country)
1.4	The company explains workforce composition (e.g.
number of direct employees, number of workers
represented by trade union or other worker
organisation, contractors, agency, outsourced,
temporary, seasonal, etc)
1.5	The company discloses the names and countries (or
addresses) of its tier 1 suppliers (defined as those
suppliers with whom the company has a direct
contractual relationship)
1.6	The company describes the main categories of
products/services/parts/raw material that it procures
and it classifies them by sourcing country
Policies
2.1	The company discloses leadership responsible for
human rights strategy, including modern slavery
2.2	The company discloses the leadership, committees,
departments or officers responsible for policy
development, implementation and enforcement
related to human rights and/or modern slavery
2.3	The company consulted with expert stakeholders
(e.g. internal departments, NGOs, trade unions,
international organisations) in developing or
reviewing its human rights policies, which include
modern slavery

SOLUTION

2.6	The company references internationally recognised
human rights standards, core ILO labour rights or the
UN Guiding Principles on Business and Human Rights
in its relevant internal and external policies, or aligns
them with such standards
2.7	The company makes policies publicly available and
disseminates to all workers, business partners and
other parties
2.8	The company provides details of any mechanisms
used to monitor compliance with policies and
standards
2.9	The company provides details of processes
undertaken when there is a finding of noncompliance
2.10	The company prohibits the imposition of any
financial burdens (e.g. withholding wages or imposing
recruitment fees or other expenses) on workers in its
own operations, suppliers, and recruitment agencies
Due Diligence
3.1	The company states that it assesses forced labour/
modern slavery risks before entering into contracts
with suppliers (e.g. charging recruitment fees or other
costs, withholding of wages, retention of passports/
personal identification)
3.2	The company includes provisions related to modern
slavery risk factors in supplier contracts

3.4	The company requires first tier suppliers to cascade
the company’s human rights and modern slavery
standards down their own supply chains
3.5	The company monitors suppliers on modern slavery
and other labour rights issues and discloses results of
those monitoring processes (e.g. audits, site visits)
3.6	The company participates in multi-stakeholder
collaborations or industry initiatives related to
human rights or modern slavery and provides details
of participation (more than passive membership)
3.7	The company engages directly with workers in the
supply chain, such as interviews with workers as part
of the monitoring processes or site visits
3.8	The company ensures there is a grievance
mechanism(s) (its own, third party or shared)
available to all workers to raise human rights related
complaints/concerns (including labour conditions)
without retaliation
3.9	The company expects its suppliers to establish
a mechanism(s) for workers to raise complaints/
concerns, including about human rights issues, and
communicates this expectation to its suppliers
3.10	The company includes the specific actions that it
will take in the upcoming financial year to address
modern slavery and human trafficking issues and
progress made on actions committed to in previous
year’s statement
3.11	The company mentions its corrective action plans
and explains how it verifies that they have been
implemented and/or remedy has been provided, such
as record review, employee interviews, spot-checks
or other means

3.3	The company discloses it works with suppliers to
improve their labour rights practices (e.g. freedom
of association and collective bargaining, freedom of
movement, living wage)
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MARK CRITERIA [21]
Risk Assessment
4.1	The company has undertaken a risk assessment,
which includes modern slavery risks, in its own
business
4.2	The company provides details of how the risk
assessment of its operations was carried out,
including what indicators, resources, tools were used
4.3	The company discloses it has mapped its supply chain
or business relationships and identifies areas of high
risk
4.4	The company has undertaken a risk assessment that
includes modern slavery in its supply chain or other
business relationships (including clients)
4.5	The company provides details of how the risk
assessment of its supply chain was carried out
including what indicators, resources, tools were used
4.6	The company consulted with potentially affected
rights holders when developing or carrying out a risk
assessment
4.7	The company sought input from an expert
stakeholder(s) (e.g. internal departments, local NGOs,
trade unions) when developing and/or undertaking
internal or external assessments (expert has been
identified in statement)
4.8	The company discloses the modern slavery risks
it has identified in its own business, including
workforce at risk

4.9	The company discloses the modern slavery risks
it has identified in its supply chain (e.g. high-risk
sourcing countries/commodities/raw materials/
sectors/workforce)
4.10	The company discloses priority areas for action
in its operations and supply chains based on risks
identified in assessments
Effectiveness
5.1	The company discloses any key performance
indicators or other methods used to measure the
effectiveness of efforts to address modern slavery
risks, with rationale for each KPI (relationship to
modern slavery must be explicit)
5.2	The company discloses the results of the KPIs or
other practices it has in place disclosed in 5.1
5.3	The company describes if and how business decisions
are informed by the results of such methods
disclosed in 5.1
5.4	The company discloses it reviews progress against
KPIs and revises if necessary
5.5	The company discloses it developed KPIs or other
metrics in collaboration with expert stakeholders
(e.g. internal departments, NGOs, consultants)
5.6	The company discloses the results of corrective
actions plans for risks of modern slavery identified in
the risk assessment, audits or in some other manner
5.7	The company discloses the grievances/allegations
related to modern slavery or labour rights received/
identified, if any, and the results of action plans
implemented to resolve those complaints or potential
outcomes in case of no grievance/allegations
5.8	The company has reviewed existing KPIs to
determine whether they make their business and
supply chain vulnerable to modern slavery
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Training
6.1	The company provides training on company policies
and standards related to modern slavery risks to
relevant personnel including leadership (e.g. human
resources, legal, compliance, sourcing, recruitment,
purchasing)
6.2	The company provides bespoke training for target
audiences related to modern slavery risks they are
likely to encounter
6.3	The company provides training and capacity building
to suppliers on risks, policies, and standards related
to modern slavery and human trafficking
6.4	The company encourages its suppliers to provide
training to its employees and suppliers on modern
slavery
6.5	The company discloses training plans for the future,
including who will receive training on modern slavery
(e.g. to certain group of employees, suppliers, certain
regions)
6.6	The company describes the format in which the
training is provided (e.g. in-person instruction, video,
pamphlet)
6.7	The company mentions it develops or delivers
training in partnership with internal or external
experts (experts are identified in statement)
6.8	The company discloses how often it provides modern
slavery training (e.g. quarterly, annually, refreshers
courses)
6.9	The company evaluates the effectiveness of training
provided to employees (did recipients understand
the purpose of the training such as how to identify
modern slavery risks)
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MARK CRITERIA EXAMPLES
Two of the clothing retailers in the MSR 2008
analysis are Burberry Group PLC, and Marks &
Spencer Group PLC. The next pages will show
their scores against the MSR’s criteria.
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MARK CRITERIA EXAMPLE
(BURBERRY GROUP PLC) 59% [21]
Structure
1.1	The company describes its main services
and customers served 0.5
1.2	The company describes its structure: parent
company and subsidiaries (including outside the UK)
0.0
1.3	The company provides locations of operations (by
country) 0.5
1.4	The company explains workforce composition (e.g.
number of direct employees, number of workers
represented by trade union or other worker
organisation, contractors, agency, outsourced,
temporary, seasonal, etc) 0.0
1.5	The company discloses the names and countries (or
addresses) of its tier 1 suppliers (defined as those
suppliers with whom the company has a direct
contractual relationship) 0.0
1.6	The company describes the main categories of
products/services/parts/raw material that it procures
and it classifies them by sourcing country 0.5
Policies
2.1	The company discloses leadership responsible for
human rights strategy, including modern slavery 1.0
2.2	The company discloses the leadership, committees,
departments or officers responsible for policy
development, implementation and enforcement
related to human rights and/or modern slavery 0.5
2.3	The company consulted with expert stakeholders
(e.g. internal departments, NGOs, trade unions,
international organisations) in developing or
reviewing its human rights policies, which include
modern slavery 1.0
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2.4	The company discloses its relevant internal policies
and how they relate to modern slavery 1.0
2.5	The company discloses its relevant policies for
suppliers and business partners, including investee
clients or projects and how they relate to modern
slavery 1.0
2.6	The company references internationally recognised
human rights standards, core ILO labour rights or the
UN Guiding Principles on Business and Human Rights
in its relevant internal and external policies, or aligns
them with such standards 1.0

3.4	The company requires first tier suppliers to cascade
the company’s human rights and modern slavery
standards down their own supply chains 0.0
3.5	The company monitors suppliers on modern slavery
and other labour rights issues and discloses results
of those monitoring processes (e.g. audits, site visits)
0.5
3.6	The company participates in multi-stakeholder
collaborations or industry initiatives related to
human rights or modern slavery and provides details
of participation (more than passive membership) 0.5

2.7	The company makes policies publicly available and
disseminates to all workers, business partners and
other parties 0.0

3.7	The company engages directly with workers in the
supply chain, such as interviews with workers as part
of the monitoring processes or site visits 1.0

2.8	The company provides details of any mechanisms
used to monitor compliance with policies and
standards 1.0

3.8	The company ensures there is a grievance
mechanism(s) (its own, third party or shared)
available to all workers to raise human rights related
complaints/concerns (including labour conditions)
without retaliation 0.5

2.9	The company provides details of processes
undertaken when there is a finding of noncompliance 1.0
2.10	The company prohibits the imposition of any
financial burdens (e.g. withholding wages or imposing
recruitment fees or other expenses) on workers in its
own operations, suppliers, and recruitment agencies
1.0
Due Diligence
3.1	The company states that it assesses forced labour/
modern slavery risks before entering into contracts
with suppliers (e.g. charging recruitment fees or other
costs, withholding of wages, retention of passports/
personal identification) 1.0
3.2	The company includes provisions related to modern
slavery risk factors in supplier contracts 1.0

3.9	The company expects its suppliers to establish
a mechanism(s) for workers to raise complaints/
concerns, including about human rights issues, and
communicates this expectation to its suppliers 1.0
3.10	The company includes the specific actions that it
will take in the upcoming financial year to address
modern slavery and human trafficking issues and
progress made on actions committed to in previous
year’s statement 0.0
3.11	The company mentions its corrective action plans
and explains how it verifies that they have been
implemented and/or remedy has been provided, such
as record review, employee interviews, spot-checks
or other means 0.0

3.3	The company discloses it works with suppliers to
improve their labour rights practices (e.g. freedom
of association and collective bargaining, freedom of
movement, living wage) 1.0
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MARK CRITERIA EXAMPLE
(BURBERRY GROUP PLC) 59% [21]
Risk Assessment
4.1	The company has undertaken a risk assessment,
which includes modern slavery risks, in its own
business 1.0
4.2	The company provides details of how the risk
assessment of its operations was carried out,
including what indicators, resources, tools were used
0.0
4.3	The company discloses it has mapped its supply chain
or business relationships and identifies areas of high
risk 1.0
4.4	The company has undertaken a risk assessment that
includes modern slavery in its supply chain or other
business relationships (including clients) 1.0
4.5	The company provides details of how the risk
assessment of its supply chain was carried out
including what indicators, resources, tools were used
0.0
4.6	The company consulted with potentially affected
rights holders when developing or carrying out a risk
assessment 0.0
4.7	The company sought input from an expert
stakeholder(s) (e.g. internal departments, local NGOs,
trade unions) when developing and/or undertaking
internal or external assessments (expert has been
identified in statement) 1.0
4.8	The company discloses the modern slavery risks
it has identified in its own business, including
workforce at risk 0.0

4.9	The company discloses the modern slavery risks
it has identified in its supply chain (e.g. high-risk
sourcing countries/commodities/raw materials/
sectors/workforce) 0.5
4.10	The company discloses priority areas for action
in its operations and supply chains based on risks
identified in assessments 1.0
Effectiveness
5.1	The company discloses any key performance
indicators or other methods used to measure the
effectiveness of efforts to address modern slavery
risks, with rationale for each KPI (relationship to
modern slavery must be explicit) 1.0
5.2	The company discloses the results of the KPIs or
other practices it has in place disclosed in 5.1 1.0
5.3	The company describes if and how business decisions
are informed by the results of such methods
disclosed in 5.1 0.0
5.4	The company discloses it reviews progress against
KPIs and revises if necessary 0.5
5.5	The company discloses it developed KPIs or other
metrics in collaboration with expert stakeholders
(e.g. internal departments, NGOs, consultants) 0.0
5.6	The company discloses the results of corrective
actions plans for risks of modern slavery identified in
the risk assessment, audits or in some other manner
0.0
5.7	The company discloses the grievances/allegations
related to modern slavery or labour rights received/
identified, if any, and the results of action plans
implemented to resolve those complaints or potential
outcomes in case of no grievance/allegations 0.5

Training
6.1	The company provides training on company policies
and standards related to modern slavery risks to
relevant personnel including leadership (e.g. human
resources, legal, compliance, sourcing, recruitment,
purchasing) 0.5
6.2	The company provides bespoke training for target
audiences related to modern slavery risks they are
likely to encounter 1.0
6.3	The company provides training and capacity building
to suppliers on risks, policies, and standards related
to modern slavery and human trafficking 1.0
6.4	The company encourages its suppliers to provide
training to its employees and suppliers on modern
slavery 0.0
6.5	The company discloses training plans for the future,
including who will receive training on modern slavery
(e.g. to certain group of employees, suppliers, certain
regions) 1.0
6.6	The company describes the format in which the
training is provided (e.g. in-person instruction, video,
pamphlet) 1.0
6.7	The company mentions it develops or delivers
training in partnership with internal or external
experts (experts are identified in statement) 1.0
6.8	The company discloses how often it provides modern
slavery training (e.g. quarterly, annually, refreshers
courses) 0.5
6.9	The company evaluates the effectiveness of training
provided to employees (did recipients understand
the purpose of the training such as how to identify
modern slavery risks) 0.0

5.8	The company has reviewed existing KPIs to
determine whether they make their business and
supply chain vulnerable to modern slavery 1.0
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MARK CRITERIA EXAMPLE (MARKS
& SPENCER GROUP PLC) 78% [21]
Structure
1.1	The company describes its main services
and customers served 1.0
1.2	The company describes its structure: parent
company and subsidiaries (including outside the UK)
0.5
1.3	The company provides locations of operations (by
country) 1.0
1.4	The company explains workforce composition (e.g.
number of direct employees, number of workers
represented by trade union or other worker
organisation, contractors, agency, outsourced,
temporary, seasonal, etc) 1.0
1.5	The company discloses the names and countries (or
addresses) of its tier 1 suppliers (defined as those
suppliers with whom the company has a direct
contractual relationship) 1.0
1.6	The company describes the main categories of
products/services/parts/raw material that it procures
and it classifies them by sourcing country 1.0
Policies
2.1	The company discloses leadership responsible for
human rights strategy, including modern slavery 1.0
2.2	The company discloses the leadership, committees,
departments or officers responsible for policy
development, implementation and enforcement
related to human rights and/or modern slavery 1.0
2.3	The company consulted with expert stakeholders
(e.g. internal departments, NGOs, trade unions,
international organisations) in developing or
reviewing its human rights policies, which include
modern slavery 1.0
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2.4	The company discloses its relevant internal policies
and how they relate to modern slavery 1.0
2.5	The company discloses its relevant policies for
suppliers and business partners, including investee
clients or projects and how they relate to modern
slavery 1.0
2.6	The company references internationally recognised
human rights standards, core ILO labour rights or the
UN Guiding Principles on Business and Human Rights
in its relevant internal and external policies, or aligns
them with such standards 1.0

3.4	The company requires first tier suppliers to cascade
the company’s human rights and modern slavery
standards down their own supply chains 0.5
3.5	The company monitors suppliers on modern slavery
and other labour rights issues and discloses results
of those monitoring processes (e.g. audits, site visits)
1.0
3.6	The company participates in multi-stakeholder
collaborations or industry initiatives related to
human rights or modern slavery and provides details
of participation (more than passive membership) 1.0

2.7	The company makes policies publicly available and
disseminates to all workers, business partners and
other parties 0.0

3.7	The company engages directly with workers in the
supply chain, such as interviews with workers as part
of the monitoring processes or site visits 1.0

2.8	The company provides details of any mechanisms
used to monitor compliance with policies and
standards 1.0

3.8	The company ensures there is a grievance
mechanism(s) (its own, third party or shared)
available to all workers to raise human rights related
complaints/concerns (including labour conditions)
without retaliation 0.5

2.9	The company provides details of processes
undertaken when there is a finding of noncompliance 1.0
2.10	The company prohibits the imposition of any
financial burdens (e.g. withholding wages or imposing
recruitment fees or other expenses) on workers in its
own operations, suppliers, and recruitment agencies
1.0
Due Diligence
3.1	The company states that it assesses forced labour/
modern slavery risks before entering into contracts
with suppliers (e.g. charging recruitment fees or other
costs, withholding of wages, retention of passports/
personal identification) 0.0
3.2	The company includes provisions related to modern
slavery risk factors in supplier contracts 1.0

3.9	The company expects its suppliers to establish
a mechanism(s) for workers to raise complaints/
concerns, including about human rights issues, and
communicates this expectation to its suppliers 1.0
3.10	The company includes the specific actions that it
will take in the upcoming financial year to address
modern slavery and human trafficking issues and
progress made on actions committed to in previous
year’s statement 0.5
3.11	The company mentions its corrective action plans
and explains how it verifies that they have been
implemented and/or remedy has been provided, such
as record review, employee interviews, spot-checks
or other means 0.5

3.3	The company discloses it works with suppliers to
improve their labour rights practices (e.g. freedom
of association and collective bargaining, freedom of
movement, living wage) 1.0
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Risk Assessment
4.1	The company has undertaken a risk assessment,
which includes modern slavery risks, in its own
business 1.0
4.2	The company provides details of how the risk
assessment of its operations was carried out,
including what indicators, resources, tools were used
1.0
4.3	The company discloses it has mapped its supply chain
or business relationships and identifies areas of high
risk 1.0
4.4	The company has undertaken a risk assessment that
includes modern slavery in its supply chain or other
business relationships (including clients) 1.0
4.5	The company provides details of how the risk
assessment of its supply chain was carried out
including what indicators, resources, tools were used
1.0
4.6	The company consulted with potentially affected
rights holders when developing or carrying out a risk
assessment 0.0
4.7	The company sought input from an expert
stakeholder(s) (e.g. internal departments, local NGOs,
trade unions) when developing and/or undertaking
internal or external assessments (expert has been
identified in statement) 1.0
4.8	The company discloses the modern slavery risks
it has identified in its own business, including
workforce at risk 1.0

4.9	The company discloses the modern slavery risks
it has identified in its supply chain (e.g. high-risk
sourcing countries/commodities/raw materials/
sectors/workforce) 1.0
4.10	The company discloses priority areas for action
in its operations and supply chains based on risks
identified in assessments 1.0
Effectiveness
5.1	The company discloses any key performance
indicators or other methods used to measure the
effectiveness of efforts to address modern slavery
risks, with rationale for each KPI (relationship to
modern slavery must be explicit) 1.0
5.2	The company discloses the results of the KPIs or
other practices it has in place disclosed in 5.1 1.0
5.3	The company describes if and how business decisions
are informed by the results of such methods
disclosed in 5.1 1.0
5.4	The company discloses it reviews progress against
KPIs and revises if necessary 0.0
5.5	The company discloses it developed KPIs or other
metrics in collaboration with expert stakeholders
(e.g. internal departments, NGOs, consultants) 0.0
5.6	The company discloses the results of corrective
actions plans for risks of modern slavery identified in
the risk assessment, audits or in some other manner
1.0
5.7	The company discloses the grievances/allegations
related to modern slavery or labour rights received/
identified, if any, and the results of action plans
implemented to resolve those complaints or potential
outcomes in case of no grievance/allegations 0.5

Training
6.1	The company provides training on company policies
and standards related to modern slavery risks to
relevant personnel including leadership (e.g. human
resources, legal, compliance, sourcing, recruitment,
purchasing) 1.0
6.2	The company provides bespoke training for target
audiences related to modern slavery risks they are
likely to encounter 1.0
6.3	The company provides training and capacity building
to suppliers on risks, policies, and standards related
to modern slavery and human trafficking 1.0
6.4	The company encourages its suppliers to provide
training to its employees and suppliers on modern
slavery 0.0
6.5	The company discloses training plans for the future,
including who will receive training on modern slavery
(e.g. to certain group of employees, suppliers, certain
regions) 0.0
6.6	The company describes the format in which the
training is provided (e.g. in-person instruction, video,
pamphlet) 1.0
6.7	The company mentions it develops or delivers
training in partnership with internal or external
experts (experts are identified in statement) 1.0
6.8	The company discloses how often it provides modern
slavery training (e.g. quarterly, annually, refreshers
courses) 0.0
6.9	The company evaluates the effectiveness of training
provided to employees (did recipients understand
the purpose of the training such as how to identify
modern slavery risks) 1.0

5.8	The company has reviewed existing KPIs to
determine whether they make their business and
supply chain vulnerable to modern slavery 0.0
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By this criteria, Marks & Spencer Group PLC would be
eligible for a B grade (in 2018, but more recent data would
be required for an accurate assessment). They would
be only 2% away from an A grade, which could offer
motivation to work on the criteria where they are lacking.
The following pages will show examples of how the mark
can be used by Marks & Spencer Group PLC.
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