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Figure 1: From Manufacturing Costs to Consumer Price
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Figure 2: The ‘six capitals’ of Integrated Reporting.
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based approach is now recognised in
the Sustainable Development Goals
of the UN of April 2015 in which the
UN states that in order to achieve
sustainable development by 2030,
account has to be taken of the
indivisible and integrated dimensions
of the economy, society and the
environment’ (King, M. 2018, see
figure 3).

‘The outcomes based approach of
integrated reporting is to look at the
value creation chain from inputs into
the company’s business model, its
output, being its product or service
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Figure 3: Integrating ‘Value’ for Sustainable Development
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Proof of Concept:
The Neo-utilities project builds on previous
research forums, framed around the Modern
Slavery Act 2015 and sustainability, using
Chatham House Rules and hosted by the
authors at Central Saint Martins, UAL,
London.
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